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Abstract:

The current study aimed to determine the effect of making new products happy on
customer cynicism represented by (the belief dimension, the emotional dimension, and
the behavioral dimension) among a sample of customers of the Asiacell mobile
communications company with (393) customers. Accordingly, a questionnaire tool was
used to collect data, as well as revealing The nature of the results that the research

seeks to achieve, a set of statistical tools must be used to reach accurate results, and
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the research reached a number of results, the first of which was that the prices of new
products lead to customer sarcasm, which causes great disdain among customers, and
therefore the research recommends the need to focus on Asiacell Communications To
reduce the prices of its products and calls by making the largest possible number of
products available that meet customers’ requirements and are compatible with their
daily inputs.

Keywords: (price, new products, customer sarcasm, Asiacell Communications

Company).
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No. M S.D \" No. M S.D \'
NPP1 4.03 0.73 18% CUEM1 4.05 0.75 18%
NPP2 4.08 0.72 18% CUEM2 4.12 0.74 18%
NPP3 4.29 0.83 19% CUEM3 4.23 0.78 18%
NPP4 4.06 0.74 18% CUEM4 4.10 0.80 19%
NPP5 4.09 0.77 19% CUEM5 4.20 0.86 21%
NPP6 3.91 0.76 19% CUEM 4.14 0.65 16%
NPP7 4.02 0.72 18% CUPE1 3.99 0.79 20%
NPP 4.07 0.62 15% CUPE2 4.15 0.78 19%
CUBE1 4.23 0.79 19% CUPE3 3.91 0.61 15%
CUBE2 4.10 0.74 18% CUPE4 4.01 0.70 17%
CUBE3 4.00 0.76 19% CUPE 4.02 0.62 15%
CUBE4 4.05 0.75 18% cus 4.09 0.60 15%
CUBE5 4.18 0.85 20%

CUBE 4.11 0.61 15%

Mean (M), Standard Deviation (S.D), Variance (V)
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1 2 3 4 5
NPP(1) 1
CUBE (2) 910%** 1
CUEM (3) 873%* .878** 1
CUPE (4) 875%* .870** .892%** 1
CUS (5) .923%** 954 = .964** .959** 1
**. Correlation is significant at the 0.01 level (2-tailed).
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