AVEEtaa VoYY A () Galall ) Jo¥1 asadlf Gualdd) Alaall/ Lcsaldd) ddad) | Lalical) Cilud jall Adaa

45 yad | deo Maud) il (ouls o0 Ml 5lSitl J Coguie 35 shine s
ol | ik gt it i it ! bty o0 et 5150 e Slbdions] il 50
hall sla Jala el ae o rdaldl  Gube Blaadl ae gy 20
Jlas) 5030 andd | alaiB|g 5591 A0S, dpalil) dnala

Journalofstudies2(019@gmail.com

:oadldal)

LSl 8 sl A il (e Biatl) g Al Al e eyl Caagll )
e (332 Lsally , (5)maliall) & laa Ny, Ay oSall Al , L) 8 i) Alal)
Cand (paplly Al adlls A alilly Ayhai WY1) 8 3 i) S0l el ALl
e s s (YFY)= dahall dse e i 31 A0 Calselly Aalal) dg)lanll cilalal
s Lagil e ally duyall iy stie o A8l ady Lad Au)al) A0S G Cuayn 288
o ol A alal) il il Al am A uhll ol b Tl Lg A uhal) Cala al
@ piall lagyall 4 ipylay 40Kl VAl aall Andeil A6l aaVl A ajall 8 Lajlas)
2 pnl) Jalaag Ll #Lis € Joalaag 2 Sl alall (sl 8 4 Fiiall 45 aaa)
Gihaily sl bl Jidl iagl) sLaaally bl aglall o gysilly ,(R?)
blé.} (‘.\_Q_Aj C—AA\} JJ_\AJ JH} ‘H\ ubﬂ‘ éu} Q‘)_G.E\J ,.L:Luj)]\ d_AL’.Aj ’L5,)1—..‘Mj\
ol Jaly A0l 4 plail) 4odlall Alaaly Adlad) HLSi) 8 ¢l 3S)LSe e ADa))
ipealydial) 8 e Jle @byl apag 8 pSai s A uhl) Lell el a2l sl
Sl Al LS 8 AL a) e il w5 dal e ASad) bl ALl
Glaal e Lghad r et Ladaid) dlal sty i sy A0l 4 lail) 4l ALl
29 oAl 2 LAl o LS Lgn 1 lan ) erBe Gl dg Ghlge ae A0 JS 0y gl
(A0l Aplatll Adlal) Al el IS5 b ¢ 3l) 4SLie) cdpalibal) clals)

\ho¢

—
| —


mailto:Journalofstudies2019@gmail.com
mailto:Journalofstudies2019@gmail.com

AVEEtaa VoYY A () Galall ) Jo¥1 asadlf Gualdd) Alaall/ Lcsaldd) ddad) | Lalical) Cilud jall Adaa

The effect of customer participation in creating the brand on the

perceived authenticity of the brand

An exploratory study of the opinions of a sample of customers of mobile
phone brands
dr. Bushra Abdel-Hamza Abbas  Researcher: Ali Abdel-Hassan Jahel
Helou Al-Janabi
Al-Qadisiyah University, College of Administration and Economics,
Department of Business Administration

Abstracts:

The main objective of the current study is to investigate the effect of the
customer's participation in the innovation of the brand represented by
(development, feedback, defense (advocacy), and assistance) on the
authenticity of the perceived brand represented by (continuity, integrity,
credibility, and symbolism) for some brands of phones. The mobile phone, as
the study sample consisted of (732) customers, and accordingly, the study
problem was formulated regarding the relationship between the study
variables, after which the objectives of the study were determined, and the
hypothetical scheme of the study was crystallized. AMOS.V.25) and to
analyze what the study tool provided, a set of statistical methods were used,
represented by confirmatory factor analysis, Cronbach's alpha coefficient,
determination coefficient (R2), normal distribution of data, and descriptive
statistics represented by the arithmetic mean, standard deviation, and
correlation coefficient. The results of the study indicate that there is a clear
and important perception towards the relationship between the customer's
participation in creating the brand, and the perceived authenticity of the
brand. Perhaps the most important findings of the study This is reflected in
the presence of a high awareness by the sample of the importance of the
authenticity of the perceived brand in order to encourage customers to
participate in creating the brand to enhance the authenticity of the perceived
brand, so that this allows the organization to improve its capabilities to bring
about change in a manner that is compatible with the skills and experiences
of its service providers during the service meeting. In light of these results,
the study presented a set of recommendations.

Keywords: (customer's participation in creating the brand, perceived brand
authenticity).
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