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Brand authenticity and its impact on brand commitment ;An
analytical study of asample of customers whose salaries
aredOmiciled in Al-Rasheed Bank — Al Qadisiyah branch
Dr. Hussein Ali Abdul Rasoul

researcher. Muhammad Yahya Hassan
College of Administration and Economics / Al-Qadisiyah University

Abstract:

The current research seeks to identify the impact of brand authenticity as an
independent variable across its dimensions (continuity, reliability, integrity,
symbolism, uniqueness/modernity) on brand commitment as a dependent
variable through its dimensions (emotional, continuous, normative) in Al-
Rashid Bank — Qadisiyah Branch The research problem was (how can the
research community bank cover the requirements of brand authenticity (and)
what are the appropriate methods for the research community bank through
which it can direct customers' awareness towards the brand), where the
importance of the research was to determine the nature and type of
relationship between the originality of the brand and commitment with the
trademark, which allows future studies to measure the nature and type of this
relationship on other samples through which it is possible to identify a set of
strategic solutions that in turn represent a solution to the problems of each
sample.The research sample included (292) customers from the bank’s
customers, and for the purpose of achieving the research objective, The
adoption of the questionnaire in collecting data related to the research
variables, and the analytical descriptive approach was adopted in the
research, and then analyzed by adopting some statistical methods. To test
the scale, ( Cronbach alpha). The results were obtained by using the
statistical program for data analysis to reach conclusions, the most prominent
of which was the existence of a correlation and influence relationship between
the originality of the brand and the commitment to the brand.

Keywords:( Brand authenticity, brand commitment).
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