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The current study aims to verify the reflection of the originality of the brand
on the sacrifice for the sake of the brand. A sample of (Y1A) customers of
some smart phone brands in Iraq were selected. The problem of the study
revolved around a main question: can the authenticity of the brand affect
the sacrifice of the brand? Mark sake. The study presented a hypothetical
chart showing the nature of the relationship between the variables
formulated in the light of a set of hypotheses, and the scales were built
based on previous studies to formulate a measuring tool for the current
study and adopted a set of statistical tools to analyze the answers in kind.
Its promises by providing high—quality products that meet the different tastes
of customers, which also means that the customers in the study evaluate
the relationship positively by creating successful and unique experiences
away from tradition, reflecting themselves and their true values, and
accordingly the study recommended the need to understand the brand’s
customers in a deeper way. And constantly studying their needs and desires
by relying on permanent surveys to monitor the possible change in their
needs and desires.

Keywords: (originality of the brand, sacrifice for the sake of the brand.)
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Ky lae Vet OIS el 12 culyis e Aol due ol Bl o) e Jay 1
Ayl 3)88l Clias My 4l agiadle dal (e Al Gsesdy LN O
daxin) o Ul Al Ag)laill Adkal) (e Cyaall Hlaal) elhdl) lalgas Al
(3.29) &b A ol Ly el o (( o paldd) JRa e e3a gl
O e dy 1y ¢ (%66) by daas Lpaalis (1.174) &l glne il
Bl ol e Yaiaa OIS GllaY) (g5l
el Y Aal A lanl) Adkal) ¢ 1ydl) Wlsine ) Aol 5@l clias s
cibaily (2.27) &b s glea Ty B o (ohall odl aypen (3
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Gsiua O ey 1y ¢ (%45) Caly A daaals (1.231) & (g
il ol e GlliS Linddie oIS llaY)
el Ja) (e dnmil) kil Fbea gl Clelaa) ¢ (T) Jsaal

i Laay) & Fieua cihaly) bl e
LA | % Al | ALY whal) | bl

6 .58 S | 1142 | g | 4o e el e
Al A yladl) Al daaws (pwad

o (8 ARl st e Ul

3 .61 Jina 1.106 3.03 L) ge Euaall Jal ¢ el

e ASpal 4l

O jall GATY saria) o U

5 .60 Jina 18 16 3.00 | Adlall Jasd AN LY e Jlgad)
LA palt 4 el

o gl [ 5 Sl (e cipe A

9 .54 Juina 1.113 2.70 | Anadd e fiis gmal oY daai

Al 4 jladl) At
sie s iy daaiad e U
8 .57 Jina 1.142 2.84 sl oA auidy AN s LY
Al 4 jladl) Adall daga
11 45 Toae |7 1331 | o 207, S 04D MM o
oAl lgal a0 2

Ldladl (e Cuaal) o) o)l

1 .66 Jina 1.174 3.29 | adail e Ao U Ayl A jlaal)
o 0ARY JAAY e gl

ASpal 4 lah) Aadlal) cilaiia ¢y
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Adlal) Jasd ) ciladial) ¢ )il
SNaiad Jo a8l A Al 4 il
o oAl @sail) (g L O
gl

.61 Jlina 1.113 3.06

A5yl A kel Aadlad) culadiia o)yl
.58 Jina 1.129 2.88 dola) Al ¥, G@omd) aal 01
lle Jpaandl gl o sl

A AL A jlal) Adlal) cilaiia plpdl
.60 Jiina 1.122 3.01 | B Al g alall sanind o Ul
Jand)

.58 e 1.143 | 2.87 ) Jina

duhal) efprtia p LAY clBay Aaldl) culud i) - EIG
— ¢ A Ayl Bla N A b Y

O okl Ll (ggiue GLESILL Apbll 4wyl Ll duiasd aaam
llgiae Ally kel Jal (e dpsil) petie dpladll Adkal) Alal i
e (Aplaall Aokl Alal) (n dysiee AV @b duayha L)) ADle 2a4)
(el Ja) (e dpaaaill)
dpa il (38a5 sae e agdlll (Pearson) (swym b)) Jalae aladin) 5 3
(Al Lol Alal) e gu oyl L) A (e @il odlel
dalall ddghiad) () a8y dsaal) jedays (RSl Ja) (e dpsill) e
da) e dacmill e Al Aol Alal e e Ll Y1 iy
COleleall o () Jsan caw BLEY) 58 (s b2l ) iy . D)
O ) A il Ayl LAY Gl d acal Lol Sly a8 Jsaall 4 dapall
(o) Akl Alal) 5 o g gub bloy) @i o) (£ ) Jsaal
Ao bloy) 58 cul€ s (Al dal (e dsadll) adeddl il
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(-Sig) ise I 1ol dygiee AV by Lyl Bl WDle a5 (-3697)
038w 3 ,(%99) dafilly 48 (ginas o) (%) Lsine s5ise Gaa OIS (53
Lk 15 a1 U8 e Al Aol e Al jilg o) dagull
Ay Aty OS] Al dal e Azl e

Ll Al Apa il 3in3 Joil Leed 238 el w6 Gaw e el
Alal) G Ay AV @ gk Ll ADle aag) igae Al 3y0dal)
(A Ja) e Lnmil) iy (Aplaall Lkl

Laail) Gug Ayl Aadad) Alal ¢y ol V) cBlalas Adgiian (4 ) Jgan

Lolall Jal (e
Correlations
4l L)
. .. Pearson Correlation 1 369"
Al ddlal
; Sig. (2-tailed) 000
A lal)
N 259 259
. Pearson Correlation 369" 1
dal e daat)
0 Sig. (2-tailed) .000
Akl
N 259 259

**. Correlation is significant at the 0.01 level (2-tailed).

—: Al Ayl Sl dud
—tAal) Ayl Al il 5Nl LS4
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o Al Adlal) Alal ¢ Augina AN 93 il aag) Walgiae il adiadll
LGl Aadall meie o slaeVl PA oo (Al Ja) ge Al
bedll il e Jumdl B Jia Al (Structural Equation Model)
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Aggimally LB aas zATa Y LY Anel Al dilats aid) sV,
sy b Auhll el 3 saill CHlilll AaDle (a0 z Ak Laily Lah 4 glas)
Alaal) Alpdnell (e 22e

Adlal) Alal il LAl cluzd LaaY Aglaady) oY) (0 ) Jsss
Adadl o) (e dpaail) 8 4y lal)

ANy siall
? Sheall ciyiiall [S.R.W S.E. C.R. P
dal (e sl D Al
B 369 .014 | 26.357 | ***
g Aplail

Gluasilly Glalitiad) saglll Caal)

Glaliiiay)

i) sell dglatll Al ailiad Lpaa Ll @) bl DA (e ol L)
tol b Shaa¥) Cuagll PIA (e Gab 28 Lalally 483

e Wl L (pslalaty Al Aplail) Alall o gl disll J8 e BN 352y
al) Gl i Les agilie)s agilala aals 4@l Alle ilka) o Adlall 4
N5 bl Gaally BEl o aghdy Lo sl ) Akl ALSY
- pailiadll @lli JS Sy go)liy Qi (e 4 audl Lo g g (8 Lgimdlss Laase s
G Glatie i DA e base s ol AKN (el Sy Hlaal Lo
Al dne L O Ll ey Lee AdBS AL (31530 e (3155 Ale Basa
MEN e Tamy Bads daal st BB DA (e (alagd IS8 A ) pay
cAiial) leady Ll uSay Loy

pelllic ae ADE ) Claiill apeal Chag dpladll A A5 Lo
Aigall agilalsg

Al 500 AL J8 e eaaly ol dsa Auhal) 23 DA (e il LY
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Lo dpaal) miiall Cilew 35l sll dad B2 e dplaill Al 3y
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